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INTRODUCTION 

• Oversee a number of BIDs/Business Led 
partnerships 

• The role of BIDs in Place shaping 
• BIDs aspirations for a location 
• Baseline of a BID District 
• Development and implementation of a Place 

shaping Strategy 
 
 



GUIDING PRINCIPLES 

• We manage districts as places, not just buildings. 
 

• We seek to create places hosting resilient 
communities. 
 

• We recognise the importance of BIDs being well 
connected. 
 

• We seek to deliver a vision through deeper 
collaboration. 
 



WHAT DO WE WANT TO ACHIEVE 

We want our districts to be more flexible, more 
open & more appealing with: 
• Active locations 
• Integrated districts that are open to the rest of 

London 
• Well connected  
• Better streets with less traffic 
• The best green, open spaces  
• Thriving, enterprising businesses 
• An architecturally interesting location 





 



THE BIDs 



THE FUTURE OF THE NORTHBANK 





Northbank Public Realm  



Aldwych 



Villiers Street 



Additional Services 

NORTHBANK CLEAN TEAM NORTHBANK AMBASSADORS 



Eye-catching improvements 



Success in 2016/2017 



Privilege card & magazine 

Presenter
Presentation Notes
Northbank Magazine
Privilege Card 



Safe and Secure 

Security  Working together with 
Partners 

Outreach/Engagement  



Success in 2016/17 

SUMMER FESTIVAL DIGITAL MARKETING 



Corporate Social Responsibility  

Wellbeing  Air Quality  Careers Event   









THE FUTURE OF HATTON GARDEN 
 
 





Business Plan 

79% voted YES to 
the BID    

330 member 
businesses 

Levy income just 
over £2 million   

BID term 
4,5 years 

BID went live in 
October 2016 



The Hatton Garden BID is focusing on four priority themes:  
 

 
 Better business connections and representation  
     for the business community 
 High quality public realm 
 Area promotion and profile raising 
 Enhanced environment 

Presenter
Presentation Notes
Leather Lane Market, BID Valentines campaign, Christmas lights switch-on event and late night shopping (Dec 15)



Christmas in Hatton Garden 

Presenter
Presentation Notes
Festive lights, Christmas tree



Presenter
Presentation Notes
First ever Hatton Garden gift guide - Collaboration project between Hatton Garden retailers (36 participating retailers)



Business networking 

Presenter
Presentation Notes
Member networking events, series of business briefings about Crossrail/Cycle Super Highway developments/effects of Brexit on business 



Local challenges 

Presenter
Presentation Notes
The Hatton Garden BID has been:
- Developing the narrative / solutions around jewellery quarter at risk (ongoing priority) – Jewellery Survey and Open Forum
- Business Rates campaign & case study for The Standard




Western ticket hall & over-site development 

Presenter
Presentation Notes
The Crossrail development is 75% complete and due to open in December 2018.  Hatton Garden prepares for the increased footfall.
The 207,000 sq ft over-site development, located at the corner of Cowcross Street and Farringdon Road, will comprise sixstoreys of high-quality office space, with retail units at street level. 



Public Realm Vision 

Presenter
Presentation Notes
Public realm visioning and strategy document – challenges/opportunities/BID aspirations





Achievements 

• Cover 380 hectares across London 
• Primera has generated over £25m of income from BIDs 
• Unlocked over £7bn of income through BID development 
• Work with over 15,000 businesses 
• Created 20 partnerships 
• 250,000 Employees 
• £420m is generated in business rates 
• 2,000 people placed into work/200 formerly homeless 
• 40% reduction in rough sleeping 
• Promoting Air Quality and Public Realm 
• 1 million attending events 
• 1.5 million reach through digital media 
• 500 volunteering opportunities 
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